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Creative Brief

Project name  : 

Goods  :  



	
	

	
	Background Review :   



	
	Marketing Objective :  



	
	What do consumers now think – feel abount your brand equity today?
	

	
	What do we want consumers to think – feel about your brand equity today?
	

	
	Problems – Opportunities
	

	
	Advertising Objective :   
	

	
	Target audience
	

	
	What single benefit should the advertising promise ?
	

	
	Why should the consumers believe it ?
	

	
	Budget – media consideration
	

	
	Advertising Strategies
	

	
	Launch date
	

	
	Geographic priority
	

	
	What should be considered?
	

	
	
	

	
	Arranged by _____________________

Date ____________



